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EDITOR’S LETTER

“This Forum is an ideal platform and meeting
point for all professionals from the world of
entrepreneurship, health, tourism, economy,
and both the private and public sector.“
Dear visitors, colleagues and friends,
It is my greatest pleasure to be your host on the 1st
Adriatic Health and Tourism Investment Forum. As the
president of the organising committee and the initiator
of this event, I express my deepest confidence in this
initiative, in its great potential and, moreover, in a very
important role which health tourism plays in strengthening
the entire Croatian economy and the Adriatic Region.
Furthermore, I believe that this is the moment when the
branding of the Adriatic Region as a destination of fulltime tourism, with focus on health-tourism infrastructure,
must be our common duty on which we must work on,
as well as our common goal, which we can achieve faster
together. Synergy approach determines and mobilises all
resources of tourism and health industries (new health
infrastructure as a precondition for a safe preservation
of the “silver generation”), and on the other hand, the
wealth of rural and agricultural areas and its connections

with health tourism also strongly affect other sectors
(e.g. transport, physical planning, education ......), which
will eventually lead to the development and prosperity of
the entire economy. Our common goal is to define and
present the basis of projects oriented towards medical
tourism coming from both the private and public sector.
Let’s create and present a more competitive offer of
higher quality for the final users around the globe.
Thank you for your support,
Kind regards,
Ass. Prof. Miljenko Bura M.D., Ph.D.
President of the organizing committee

“The Forum is set to offer a wide base for

proficient stakeholders for a comprehensive
understanding of the projects lying ahead,
their future growth opportunities and their
capability to draw tourists to this region.
The ball was set rolling by Dr. Miljenko Bura, the President of the organizing
committee of this forum whose presentation on Croatian tourism and healthcare
sector created a long lasting impression in the annual conference of The Association
of Croatian-American Professionals (ACAP) held in May’17.

“

www.drprem.com

www.adriatichealth.com

CONTENT

6

THE ADRIATIC REGION

8

ZAGREB

12

Croatia and Adriatic region as the full-time health
and tourism

PROGRAM

DAY ZERO, WEDNESDAY 11TH OCTOBER
DAY ONE, THURSDAY 12TH OCTOBER
DAY TWO, FRIDAY 13TH OCTOBER

The city of medicine and medical tourism

IMPRESSUM
Copyright © ADRIATIC HEALTH
AND TOURISM FORUM
Director & Publisher:
Medical Group Ltd
Zagreb/Šibenik
Designed & Edited by:
HM-Promotion d.o.o.
www.hm-promotion.com
Printed & Produced by
Tiskara Zelina
An official Forum agency
Medical network Ltd, Zagreb

“I am very pleased for the intention of empowering the Croatian economy, you
have decided to prepare a symposium dedicated to the synergy of healthcare and
tourism.”
Kolinda Grabar-Kitarovic,
The President of the Republic of Croatia
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THE ADRIATIC REGION
ADRIATIC HEALTH AND TOURISM INVESTMENT FORUM

CROATIA AND
ADRIATIC REGION
AS THE FULL-TIME HEALTH AND TOURISM
EUROPEAN RIVIERA

TO WHOM?

The Forum gathers key people and projects in tourism
and healthcare industry within Adriatic Region.

T

GOAL

he Forum is an opportunity
for
introduction
and
presentations of numerous
foreign
and
domestic
companies, cities and municipalities
with their current projects.
Panel discussions will gather the well
experienced experts, entrepreneurs,
developers, representatives of the
governments of the countries in the
region, tour operators, hoteliers,
medium and small providers
accommodation services, clusters
and
professional
associations,
medical industry, financial institutions
and experts on customers service.
The Forum is the right place for
all visionaries and enthusiasts

interested in how the health tourism
in the Adriatic Region can reach the
next level and become the full-time
destination with quality contents
from medical, wellness, touristic,
rural and gastronomic segments.

By gathering the competent
stakeholders from the tourism
industry and healthcare sector in
widest business context, this Forum
will provide you a detailed insight
into projects, their status, interest,
and what is necessary to realise
them; what are the investment
aspects of health tourism and where
is their position in relation to the
regional economic conditions as
well as the European Union context.

WHAT IS IT ALL ABOUT?
Let’s make more effort and create
a highly competitive offer in health
and tourism industry, all in order to
attract more sophisticated contents
and to provide conditions for doing
business of specialised institutions,
cliniques, more investment capital
and eventually more guests to come.

FORUM SECTION:
•

PLENARY PROJECT
PRESENTATIONS

•

EXHIBITORS

•

PANEL DISCUSSIONS

12 - 13 OCTOBER 2017
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...a city of a million hearts

The city of Zagreb, located on the geographic, cultural, historical and political intersection
of the east and west, Europe, the capital of Croatia, joins the continental and the
Mediterranean spirit in a peculiar whole. Zagreb is the cultural, scientific, economic,
political and administrative center of the Republic of Croatia with the seat of the
Parliament, the President and the Government. The favorable geographic position
between the Pannonian Basin, the Alps and the Dinarides has allowed spontaneous
emergence of free communication space.

ZAGREB... CITY OF MEDICINE AND MEDICAL TOURISM

The north-eastern town of the cold northern winds protects Mount Medvednica, and
the spacious plain and the Sava River open it to other parts of the world. A quarter of
Croatia’s total population lives in Zagreb, which is almost one million in numbers. For
centuries, citizens have come from different parts of Europe, and in recent history from
all over Croatia, and with their contribution they have enriched the culture of the city.

ZAGREB TODAY

In Zagreb you will feel the atmosphere of the city, but, to the happiness of its inhabitants
and guests, and the immediacy of special encounters. From the hotel to the theater, the
Upper City or the narrow Lower Town streets, with lifelong races with time, nothing has
been taken away ... it’s all possible to walk on foot and have all the special emotions.
When you walk around the streets of Zagreb, visit its monuments, get to know the
art collections ... you will admire it. But when you’re sitting in one of his cafes, strolling
around streets and parks or talking to people, you’ll love Zagreb. And already at the
first meeting you will know - love is at first glance, as strong as the acquaintance is
longer and the friendship is bigger. For Zagreb ti is necessary to make great efforts in
order to be recognized as the city of the medicine and medical tourism, apart from
being well known as the European center of culture and history.
www.infozagreb.hr

The City of Zagreb has been supporting the organization of the Forum since
the very beginning. This year, the City of Zagreb will present the project
Thermal Spas Zagreb. Biograd na moru prepared the project for the Centre
of Excellence for Chronic Joint and Spine Diseases and regenerative medicine
that will also be presented. The investment amounts to 25 million EUR.
Pašman Resort is a project that will be presented prior to the international
call for proposals. The foreseen investment amounts to 430 million EUR.
And other projects...
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WORKSHOPS

Everything you ever wanted to know about health
tourism…
DAY ZERO
WEDNESDAY

WORKSHOPS
WORKSHOP #1
MEDICAL
WELLNESS
Wednesday, October
11th, 3 p.m. – 5 p.m.
Sheraton, Zagreb
Speakers:
Dr. Lutz Lungwitz
Dr.Tomislav Majić
Dr. Damir Štajcar

The Forum offers unique opportunity to learn about health tourism
trends and tools. Simultaneous translation (English-Croatian) is
provided.
The speakers are respected experts from Germany, Austria and
Slovenia - the countries that successfully applied this format in their
countries – they will tell you about the good things of this content
and how to easily fit them into your business - resort, hotel, or villa.
MEDICAL WELLNESS is preventive program composed of several medical
supported treatments with individual approach to each guest. The content
can easily be implemented on existing hotel or resort offer and contribute to
your business success throughout the whole year. The features of this type
of preventive MEDICAL WELLNESS program are very interesting to tourists
and guests especially outside the main season. The SILVER GENERATION
who mostly come from abroad and what is most important - have the time
and possibility to spend part of the year on such treatments in order to
improve their life quality and wellbeing.
UNIQUE OPPORTUNITY TO LEARN ON THE MEDICAL WELLNESS
AND HOW TO APPLY IT IN YOUR BUSINESS STRUCTURE.
MEDICAL WELLNESS – INVESTMENT FOR THE FUTURE!

WORKSHOP #2
HEALTH TOURISM
– BRANDING
DESTINATION
Wednesday, October
11th, 5 p.m. – 7 p.m.
Sheraton, Zagreb
Speakers:
Dr. Prem Jagyasi
Mr. Emin Cakmak
Dr. Constantine
Constantinides

The workshop will include the possibilities and recommendations
for the local and regional places on how to enter in the field of health
tourism and raise their existing touristic offer with this innovative
and attractive tourist content.
Extending the offer with preventive and health services allows a significant
prolongation of the season. It has focus on the guests in the period outside
the hottest summer months. Particular attention will be paid to the specifics
profile of tourists –the SILVER GENERATION. Also, the speakers will share
many useful tips – is it worthwhile to build new capacities with health elements
that will attracts the “Silver Generation” . How to present your destination as
a destination for a safe and attractive stay of guests who need special health
care and those who are focused on health - preventing programs in order to
take care of their health as well as to raise the quality of every-day life.
PARTICULAR ATTENTION WILL BE PAID TO THE SPECIFICS PROFILE OF
TOURISTS –THE SILVER GENERATION.

12 - 13 OCTOBER 2017
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COMPANY NAME:
Addiko Bank d.d.
ADDRESS:
Slavonska avenija 6, 10 000 Zagreb
T: 0800-1414
E: info.hr@addiko.com
W: www.addiko.hr

Donat Mg – clinically proven regulates digestion
Atlantic Grupa is a Croatian multinational company whose business operations
include the production, development, sales and distribution of consumer goods
with simultaneous market presence in over 30 countries around the world.
Donat Mg is a natural mineral water with over 400 years of tradition that
moderates problems of modern life. Donat Mg is richer in magnesium than
any other natural mineral water*
Donat Mg has a beneficial effect on the digestion and its high content of
hydrogen carbonates can help relieve heartburn. Donat Mg’s effects on
digestion were confirmed by the latest clinical research*. A clinical study was
conducted by the Analyze & Realize GmbH Institute from Berlin, Germany.
*The examined comparative results include all recognised natural mineral waters
available on the market and registered in the EU.
* Safety and effectiveness assessment of Donat Mg® natural mineral water with
regard to bowel function; randomised, placebo-controlled, double-blind clinical trial –
published in European Journal of Nutrition
For further information: www.donatmg.eu

COMPANY NAME:
Association of Croatian
American Professionals
(ACAP)
ADDRESS:
6 Pappete Cir. Ladera Ranch,
California 92694, SAD
W: www.croampro.com

COMBIS is one of the leading ICT companies in the Adriatic region in the
segment of services, established in 1990, and a member of T-HT Group since
2010. High-tech company COMBIS creates integrated business solutions
tailored to customer’s specific needs by integrating advanced technologies.
COMBIS is technology-agnostic, which enables us to support all leading
platforms in the global market. We consult, develop, implement, integrate and
maintain comprehensive information-application-communication solutions.

Addiko Bank AG is an international financial Group headquartered in Vienna,
Austria, operating through six banks in with its core business in Croatia,
Slovenia, Bosnia and Herzegovina, Serbia and Montenegro efficiently providing
clear and direct quality services for over 1.1 million clients.

Addiko Bank provides straightforward banking. It has the agility, focus, and
professionalism to offer customers the essential services, delivered in the
simplest way.

COMPANY NAME:
ATLANTIC GRUPA
ADDRESS:
Miramarska 23, 10 000 Zagreb
T: +385 1 24 13 900
E: grupa@atlanticgrupa.com
W: www.atlanticgrupa.com

12 - 13 OCTOBER 2017

Addiko Bank d.d. provides a wide range of financial products and services to
corporate clients, public institutions and retail clients. The Bank’s network
currently numbers 60 branches and more than 270 ATMs and provides its
financial services to more than 400,000 clients.

It is the only financial Group exclusively oriented on markets and clients in
the SEE region.This focus is the competitive advantage and a major benefit for
clients as it with itself brings faster processes, faster decision making and more
understanding and focus on our markets.

The Association of Croatian American Professionals is a member-driven non-profit
organization.
ACAP members represent all facets of the international professional community, such
as scientists, doctors, engineers, attorneys, artists, journalists, business executives,
accountants, etc. We welcome individuals of non-Croatian heritage who are active in
the Croatian community. Our mission is to foster knowledge - sharing and networking
among Croatian-American professionals and Croatian professionals around the world
for mutual success; Promote the advancement of Croatian-American professionals
and Croatian professionals around the world; Encourage Croatian-American business
and trade; Foster camaraderie amongst our members and work with other CroatianAmerican organizations and Croatian organizations around the world on matters of
common concern. Our values are leadership, cooperation, and integrity.
Our member’s have many benefits: a detailed profile on our online member directory,
invitations to member events, receive updates about new members and other
relevant news, post professional news about yourself on our website, offer ACAP
members service discounts (member-to-member discounts).
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COMPANY NAME:
COMBIS d.o.o.
ADDRESS:
Hektorovićeva 2, 10 000 Zagreb
T: + 385 1 3651 222
E: combis@combis.eu
W: www.combis.eu

COMPANY NAME:
Croatia Airlines
ADDRESS:
Bani 75 b, Buzin, 10 010 Zagreb
T: +385 1 616 00 44
E: contact@croatiaairlines.hr
W: www.croatiaairlines.com

COMPANY NAME:
Croatia osiguranje d.d.
ADDRESS:
Jagićeva 33, 10 000 Zagreb
T: 0800-1884
E: info@crosig.hr
W: www.crosig.hr

We have designed a multitude of solutions for large companies and
organizations from the industry, banking, telecommunications and government
sectors. We participated on several thousand projects carried out in Albania,
Bosnia and Hercegovina, Bulgaria, Croatia, Egypt, Greece, Hungary, Macedonia,
Montenegro, Romania, Russia, Serbia, Slovenia and Ukraine. Multitude of prizes
additionally confirm our competences, from Microsoft Country Partner of the
Year for Croatia 2017, EuroCloud Award Croatia 2017 for best Cloud service
for vertical markets (Olive Manager – a custom-made application solution),
EuroCloud European Awards 2016 for the best Cloud service for vertical
markets (ComCloud Delivery Platform) to the Attend award for the best
Conference in 2016 (10th COMBIS Conference). Our greatest award though,
is witnessing our customers successes - we invite you to be successful with us!
Croatia Airlines, the Croatian flag carrier, is a mid-sized European airline in
constant growth. In its 28 year existence, it has connected Croatian cities
with the most important European centres and, through them, the entire
World. This year the company introduced four new international routes and
has operated more than 100 flights per day. The utmost attention is paid to
ensuring passenger satisfaction and confidence. As the flag carrier, Croatia
Airlines contributes significantly to the development of Croatian tourism.

Croatia osiguranje is the leading insurance company in Croatia and has been
a part of Adris Group since 2014. The company was established on June 4,
1884 as Croatia Insurance Association. Croatia osiguranje established itself as
a respectable economic factor in the region, owing to its financial potential
and assets. This was accomplished by covering a large part of the market and
providing protection: insurance of persons, property, motor vehicles, transport
and loans.
During 133 years of operation, Croatia osiguranje has constantly supported
development of national economy, while simultaneously fulfilling all its
obligations and justifying the purpose of its establishment: “We respectfully
preserve what our people have been creating for over 130 years.”
Nowadays, Croatia osiguranje is a modern and agile business system with
individualized approach to insureds and with the widest range of innovative
products, adjusted to all the requirements of any insured person. It supports
projects and initiatives of material significance, taking into consideration
common values.
Development of advanced and innovative products with implementation of new
technologies and clear client-oriented approach creates a stable foundation
for organic growth and potential acquisitions, with a strong breakthrough on
the regional market.
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COMPANY NAME:
CSEBA
ADDRESS:
Hektorovićeva ulica 2, 10 000 Zagreb
T: +385 1 61 71 812
E: office@cseba.eu
W: www.cseba.eu

CSEBA’s vision is building a modern, competitive economy between Southeast
Europe and China, through which private economy factors are linked in terms
of partnership principles, and which will ensure mutual sustainable growth of
the economy and employment increasein both markets.
With respect to diversity of business interests, we want to link the key motors
of entire economies, aiming to increase prosperity of all people living in these
areas.
One of the key CSEBA’s goals is raising and development of tourism between
Southeast Europe and China, as means of understanding and getting better
acquainted with intercultural differences, as well as linking and strengthening
friendly relations of citizens of the interested regions. One of CSEBA’s main
objectives is to represent Chinese policy towards Southeast Europe. This
is achieved by promoting the Association’s activities in local media, but also
through our own channels such as CSEBA’s website or the regional business
news website SEEbiz (www.seebiz.eu). With the same purpose, CSEBA takes
part in numerous international conferences and forums in Southeast Europe
or in China.
EuroEvents is founded on the principles of providing state of the art business
gatherings for multi-disciplinary industries.
We are bringing the know how and the experience of the most prominent
industry experts from all over the world, in order to create a synergy and
support your success all the way.

COMPANY NAME:
EUROEVENTS Ltd.
ADDRESS:
Piskarska 2075/1 14 300 Prague,
Czech Republic
T: +420 234 261 962
+420 234 261 963
11-ti Oktomvri 33A 1000 Skopje,
Republic of Macedonia
T: +389.77.576.530
E: operations@euro-events.co
W: www.euro-events.co

COMPANY NAME:
Croatian Health Employers’
Association - CHEA
ADDRESS:
Savska cesta 41/VII, 10 000 Zagreb,
Cro
T: +385 (0)1 631 15 50
E: info@upuz.hr
W: www.upuz.hr

EuroEvents services cover all types of Event Organizing, from Workshops and
Trainings, up to Annual Conferences, hosting Congresses and acting as DMC.
We have solutions for all types of companies, associations and proffesional
organizations.
The aim of our events is to accelerate the way in which you implement new
strategies and increase your experience and professional skills by networking,
benchmarking, and having face-to-face meetings with industry leaders.
Your trust is our greatest commitment and motivation, ALLOW US TO
EARN IT!

Croatian Health Employers’ Association (CHEA) has in its membership more
than 160 health care institutions, including Hospitals, Primary Care Institutions,
Polyclinics, Public Health Institutes, Institutes of Emergency Medicine and
Pharmacies.The Association’s main activities include: monitoring and analyzing
the financial and social position of its members; fostering cooperation among
members pertaining to concrete issues related to their work and activities,
so as to increase their efficiency in providing healthcare services and improve
their work and work organization; improving the members’ legal matters
and providing legal advice and assistance in enforcing laws and professional
regulations; improving management in healthcare and providing education in
management through yearly educational program “Management in Health”;
providing advisory and other assistance for all its members in order to
promote their rights and interests, and representing its members in court or
before arbitral tribunals, employers’ associations and state authorities in cases
related to labor relations. CHEA has also been the host of 119 Congresses
by 2016 and each Congress brought together relevant experts in healthcare
from Croatia and other EU countries, as well as professionals from various
fields that are important and connected to the health system.

12 - 13 OCTOBER 2017
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Established in 1992 HBOR pursues the strategic goals of the Republic of
Croatia, promotes environmental protection, covers market gaps and acts as
market developer in underserved niches.
Within the Croatian banking system, HBOR has a threefold role:

Founded in 2017. the Cluster was created with aim to promote their practice
of medical tourism on the global market. The Cluster of Health Tourism in
Zagreb gathers the highest quality health and tourism providers.

THE NATIONAL DEVELOPMENT BANK

COMPANY NAME:
HBOR
ADDRESS:
Storssmayerov trg 6, 10 000 Zagreb
T: +385 1 45 91 666
E: hbor@hbor.hr
W: www.hbor.hr

HBOR pays special attention to the establishment and development of SMEs
as the main driving force of the development of each modern economy.
Throughout its loan programmes, HBOR promotes agriculture development,
the implementation of new technologies and innovations, investments in the
tourism sector, but also the utilisation of available EU funds.
HBOR is very active in the field of infrastructure development and particularly
in the field of promotion of environmental protection, the use of renewable
energies resources and enhancing investments in energy efficiency projects.

COMPANY NAME:
Zagreb Health Tourism Cluster
ADDRESS:
Av.enija Gojka Šuška 6, Zagreb
T: +385 98 288 891
E: miljenko.bura@zg.t-com.hr

THE EXPORT BANK
Through its programmes, HBOR provides support to exporters in all stages
of an export transaction, starting from negotiations on an export transaction
to the final payment of an export transaction.
THE EXPORT CREDIT AGENCY
HBOR introduced a number of export credit insurance instruments enabling
entrepreneurs to reduce and share risks. Beside the programmes intended
for exporters, HBOR offers the possibility of export credit insurance to
commercial banks and financial institutions.
IQCURE® stands for vitality through
health and a longer life. The IQCURE®
philosophy focuses on prevention and
permanent elimination of the causes of
illness. A unique, holistic and sustainable
healthness
experience
combining
medicine, recreation and a curative
approach. An offering which has no equivalent on the market.

COMPANY NAME:
Foreign Investors Cuncil (FIC)
ADDRESS:
Hondlova 2/10, 10000 Zagreb, Cro
T: +385 1 7999 982
+385 95 777 3330
E: office@ficc.hr
W: www.ficc.hr

People enjoying the IQCURE® healthness program live a healthier life, they
become far more stress-resistant, well balanced, and feel generally well and
healthy. Set goals are achieved more easily and the challenges of everyday life
and work are mastered with greater ease and efficiency. IQCURE® enhances
the general state of wellbeing and boosts vitality, and IQCURE® prolongs
active years.
IQCURE® supports people who are interested in a permanent, self-reliant
health management and are keen to increase vitality and live a healthier and
longer life.

Also, having in mind the health tourism potential to additionaly generate
dynamics of Zagreb tourism in general, it was necessary to emerge from the
framework of individual initiatives in one joint association - the Cluster of
Health Tourism in Zagreb.
In creating the necessary preconditions as firm foundations of all-year tourism
in Zagreb, medical tourism takes an important role so the idea is to make
that offer visible the most.The memebers are Zagreb Clinics and hospitals, as
well as Zagreb tourist entities that support and promote the development of
Zagreb as destinations of health tourism.

Foreign Investors Council in Croatia is a business association established in
December 2011, with the goal to improve the general climate in Croatia with
regard to investments and business.
The Council represents foreign investors through cooperation and dialogue
with government institutions, business associations in Croatia and abroad
and creating firm bonds between foreign investors in Croatia, as well as the
ones coming to Croatian market. As a business association, the Council is
determined to contribute to creating a more investor friendly environment
in Croatia and a more favorable climate for business in general. Specifically,
this means focusing on ensuring legal predictability, efficient administration,
transparency, and support on the national and local level.
Since its foundation Foreign Investors Council in Croatia has been regularly
publishing its proposed improvements related to various industries, which
would help Croatia to become an attractive country for investing in the form
of a White Book.
This White Book on foreign investments in Croatia and their impacts on
the economy and the society is the first document of this kind, and gives an
overview of the current situation in connection with foreign investments as
well as recommendations to inspire changes in Croatian business environment,
which would foster foreign investments in the country.

The Kvarner Health Tourism Cluster brings together 29 members from the
fields of medicine, tourism, science, education and supporting services in
order to create a recognizable and competitive health tourism product at the
regional and international level.

Health and vitality are important prerequisites for a long life. Therefore,
IQCURE® focuses on permanent elimination of causes of illnesses and on
prevention rather than elimination of current symptoms. IQCURE® promotes
a positive attitude to life, and always takes a holistic approach to each individual,
with their wellbeing as the central focus.
COMPANY NAME:
IQCURE Better Life d.o.o.
ADDRESS:
Izvorska 3, Toplice Sveti Martin
40 313 Sveti Martin na Muri,
Hrvatska
T: +385 40 37 1111
E: info@iqcure.com
W: www.iqcure.com
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COMPANY NAME:
Klaster zdravstvenog turizma
Kvarnera
ADDRESS:
M. Tita 188/1, 51410 Opatija, Croatia
E: info@kvarnerhealth.hr
W: www.kvarnerhealth.hr

Our medical facilities provide a vast range of services - various types of
preventive medical programs, check-ups, rehabilitation, general and plastic
surgery, dental services, as well as various health programs dedicated to
reaching a better state of mind and body in the field of personalized and
integrative medicine. The University of Rijeka offers international programs
for students.
Travel agencies and hotels, as part of the Cluster, provide travel and
accommodation services, as well as attractive holiday or long-stay programs:
from cruising, sports and recreation to gastronomy and cultural programs.
This joint approach encompassing medical, tourist, educational and scientific
fields creates a synergy which offers customers a high-quality service and
higher recognition of the destination.
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COMPANY NAME:
Ministarstvo zaštite okoliša i
energetike
ADDRESS: Radnicka cesta 80, Zagreb
T: +385 1 48 66 102
E: pitanja@mzoe.hr
info@parkovihrvatske.hr
W: mzoip.hr | parkovihrvatske.hr

COMPANY NAME:
Health tourism cluster of
Montenegro

Health Tourism cluster of Montenegro is an expert organization whose aim
is to increase the competitiveness of its members and improve the health,
wellness and spa tourism of Montenegro. The task objective is to promote
Montenegro as a health destination and to establish cooperation with leading
experts in the area of health care, tourism and related auxiliary sectors, in
order to promote the overall health tourism offer of Montenegro acting in
concert on the regional and international markets. Members of the cluster
are leaders in the area of health care, wellness and spa tourism in Montenegro
with references on the domestic and international markets. In addition to
treatment we organize stay, accommodation and leisure programs of choice.
The place of Montenegro should be among the top tourist destinations at the
global level. Its landscape and natural values, its cultural and historical heritage
combined with hospitality of its people represent an exceptional advantage.
The Slovenian Spas Association unites 15 natural and thermal spas,
acting under a common name “Slovenian Natural Spas”.
The Slovenian Spas Association is acting as a strategically and operationally
oriented tourism marketing organization and implements in an effective
way the business interests of their members and health tourism product
in the Slovenian Spas as a whole. A modern, flexible and dynamic marketing
organization represents the Slovenian Spas as a key partner in promoting their
business interests in Slovenia and abroad.

COMPANY NAME:
Slovenian Spas Association
ADDRESS:
Teharska cesta 40, 3000 Celje,
Slovenia
T: +386 3 544 21 11
E: ssnz@ssnz.si
W: www.slovenia-terme.si
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The Hospital was established in December 2006 as an investment of Albanian
and Turkish investors; it was the first private hospital in Albania.

Preserving biodiversity is of great importance because it effects people’s
health and health of our future generations. Preserved and healthy ecosystems
provide clean air, healthy food, freshwater and other resources. Therefore,
we have to deal responsibly with the environment and nature and use them
wisely to preserve them and Croatia’s development needs to be based on
sustainable principles.
Protected areas have the key role in preservation of healthy ecosystems, and
the Parks of Croatia are our most popular protected areas whose purpose
is to preserve nature and its origin, as well as for recreation and education of
people. Our investments in visitors’ infrastructure, unforgettable landscapes
and experiences attracts nearly 4 million visitors annually, mostly foreign
visitors, with noticeable growth in out of season visits.
Health tourism is a new, yet insufficiently valorized form of tourism, which has
a significant perspective in many tourist countries, especially in Montenegro.
Health Tourism Cluster of Montenegro, was founded in February 2015
in order to organise a number of excellent professionals to join the team
providing medical, aesthetic and dental services for patients outside the
borders of Montenegro.

The Slovenian natural spas dedicate special attention to new trends and
programs to maintain and enhance health. They follow the new trends,
which brought in the European tourism the philosophy of a healthy lifestyle
and wellness. With intensive investments in tourism infrastructure on one
hand and the program offer on the other, Slovenian natural spas, continue
to strengthen its position in both the Slovenian and European tourist area.
They also represent the strongest and most competitive tourism product in
Slovenia, since one third of all overnight stays in Slovenia is carried out in spas.
All health and spa resorts meet also the strict conditions required for obtaining
the status of state-verified spas, allowing them the involvement in the public
health network of Slovenia.
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The Hospital commenced its activity using experienced professors of
Cardiology and Cardiovascular surgery from Turkey to serve patients with
cardiac problems in and outside of Albania; the percentage of cardiac patients
leaving Albania to be treated abroad declined by 85% during the first year.
In June 2008, SEEF acquired a majority share of the company with founder
Dr. Klodian ALLAJBEU remaining as its partner. The newly named American
Hospital widened its activity focusing first in general surgery, orthopedics,
eye surgery and urology and expanded the company into the full service
organization that it is today.

COMPANY NAME:
American Hospital Albania
ADDRESS:
Municipal Unit Nr. 6, St. Sabaudin
Gabrani, 1001-1054 Tirana, Albania
T: +355 (0)4 068 200 65 56
E: ocano@spitaliamerikan.com
W: www.spitaliamerikan.com

• Our Mission
To offer comprehensive services in an environment where innovation and
teaching are integral to care; where we are proud to serve patients and one
another; where meeting the challenge of complex medical needs is viewed as
a defining competency; and where quality and safety of care are a constant.
• Our Vision
To be the leader in providing a range of care from basic to innovative and
complex.
• Our Values
American Hospital’s vision of excellence and leadership is driven by its core
values. These include service, partnership, stewardship and integrity. We strive
to provide compassionate care and to treat all individuals with dignity and
respect.
TAHPI Pty Limited Specialist Health Planners
TAHPI is an award winning, International firm of specialist Health Planners
& Healthcare Architects. TAHPI is one of the largest and most experienced
Health Planning firms in the world offering Service Planning, Briefing and
Design in-house. TAHPI is experienced in modular design and prefabrication.

COMPANY NAME:
Total Alliance Health Partners
International
ADDRESS:
HEAD OFFICE
68 Alfred Street, Milsons Point
NSW, 2061, Australia
T: +612 9460 4199
F: +612 9460 4299
E: info@tahpi.net
W: www.tahpi.net

TAHPI has over 250 staff including healthcare Architects, Interior Designers,
Nurse Planners and Service Planners responsible for over 300 completed
projects. TAHPI currently has over 40 healthcare projects under development
around the world including 5 Medical Cities, 3,500 beds over 2 million square
meters of area. TAHPI has offices in Sydney, Kuala Lumpur, Hong Kong, New
Delhi, Bangalore, Dubai, Riyadh and London.
TAHPI is the author of numerous Health Facility Design Guidelines for Health
Authorities and the International Health Facility Guidelines (iHFG) at www.
healthdesign.com.au/ihfg.These are also available via apps for mobile platforms.
TAHPI has developed a powerful suite of web-based applications known as
Health Facility Briefing System (HFBS), used by over 3000 consultants for
more than 8000 hospitals. It enables rapid, standards-based project briefing,
scheduling, design and costing.
www.healthdesign.com.au/infohub
TAHPI has won 3 export awards for Health and Biotechnology, the “Hospital
Build” Award for “The Best Initiative to Improve the Design Standard of
Healthcare Facilities” and Health Techon Challenge Award for Most Innovative
Idea & Technology, 2016.
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PATRONS
www.adriatichealth.com

“This forum will be the perfect venue for all having

ambitious growth plans within the ambit of the health
tourism industry.
Those interested to deliver their bit with their personal business expansion
synchronized with the growth of health tourism in the Adriatic region are sure to
benefit from this forum.
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Ass. Prof. Miljenko Bura M.D., Ph.D.

President of the Organising Committee

THE NEXT LEVEL
AND STEPS TO TAKE
How can we transform the existing
resources into more efficient and
raise quality offer?
The thesis on health tourism, as a potential
driver of the overall economic development of
Croatia and the Adriatic region, which I have
been advocating for some time now, is finally
seeing certain doors open and the public support
seems to grow.
Why is the Investment Forum,
as you have explained, «the next
step in order to reach a higher
level», and how is it different
from very many other health
tourism conferences organised
in the past few months?
We can say that our Investment
Forum focuses on a very wide
spectrum of topics related to
health tourism but in a different
way. Therefore, we are not going
to discuss only the existing offer
in health tourism and available
professional personnel but also
about the potential of the diaspora
in the upcoming developmental
projects, financial possibilities and
investments, concrete aspects of the
projects… The focus will be on the
presentation of prepared projects to
potential investors and developers
who we will bring to this event, as well
as on the practical implementation
and orientation towards the future
of Croatian tourism as we see it

until 2030. The current offer will
be presented, without theoretising
overly on the current state of play
in health care and tourism. The
discussion will evolve around what
we can actually influence, with the
intention of developing destination
tourism throughout the entire
year through a new tourist and
health offer, as well as through new
accommodation capacities, which
we currently do not actually have.
What do you intend to achieve
with this Forum, what is your
message to the public with this
Forum?
The Forum will provide many
foreign and local companies,
towns and municipalities with an
opportunity to show and present
their current projects, while the
panellists and speakers will all be
eminent stakeholders from the
industry of tourism, health care,
entrepreneurship, economy, in the
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wellness, which will be differently
looked at by professional hoteliers
compared to health care workers
who today run such thermal
wellness. On the other hand, the
concept of medical wellness, which
should be implemented in many
hotels, is better understood by a
health care professional who
knows which preventive
programmes may form part
of tourist «packages».
This Forum will provide
a detailed insight into the
current projects in pipeline
and what is necessary for these
to be realised. Of course, we wish
to inform the public on these,
for Croatian economy extremely
relevant topics: health tourism,
when analysed correctly, is much
more than a sum of health care and
tourism.

HEALTH TOURISM

broadest
business
sense (finance experts, investors,
developers...). This is the whole
point of holding the Forum: to link
all stakeholders and gather at one
location.

It is only through joint forces
that we can make progress
– SYNERGY IS THE KEY
TO SUCCESS. We need to
abandon the practice of
speaking separately about
health tourism; for example,
owners of private health care
institutions and representatives
of the largest hotels in Croatia.
This only implies a complete
lack of understanding of health
tourism.
As an example I would like to
mention hotel capacities in thermal
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You call for a more concrete
action. Was the organisation
of the Forum smooth and are
you satisfied with the support
shown so far?
The thesis on health tourism, as
a potential driver of the overall
economic development of Croatia
and the Adriatic region, which I have
been advocating for some time now,
is finally seeing certain doors open
and the public support seems to
grow. The level of interest has been
a pleasant surprise, although we
somehow expected a good response
since Croatia does not have such
good development opportunities,
especially if we bear in mind the
possibility of achieving synergy of
«green and blue» Croatia through
significant EU funds available from
the rural development programmes.
I want to believe that the «Croatian
breakfast» on the tourist table
marks the beginning of something
we have been talking about, or to
be more precise, something about
we have been fantasizing for the past
four decades.

Additionally,
the EU funds
following the development
of countries in the Danube
region or the Adriatic
region, or the so-called
Adrion
(including
Greece)
create
a very large
opportunity
that we still
have to use.
It is very
important
for
all
stakeholders to
get actively involved
i n
the development so that we do not
miss such an opportunity.
You have been a stakeholder in
health tourism for many years.
Have you noticed any relevant
change that might lead Croatia
to the position of a full time
destination, something you
have been advocating for a very
long time? Do you think that the
development of health tourism
reached a satisfactory level?
We see a good and positive
exception in dental care services and
some individual relevant projects in
orthopaedics, ophthalmology, and
plastic surgery. The current offer
of medical wellness programmes
in spas, but also in hotels, in terms
of preventive programmes that
we can offer all year long is rather

unsatisfactory.
However, we now
have the opportunity to motivate
everyone to react and create new
services with added values; here I
primarily refer to the cooperation
between the representatives of
medical profession and hotels
whereby they can “embed” a product
– medical wellness – in their offer. It
is important to emphasise that hotels
will not become hospitals in this
way, but rather the service of spas,
which was ill defined so far, will thus
be elevated to a level of individual
and responsible care for the health
of guests – they will be offered high
quality and technologically excelling
preventive programmes that will
favourably affect the general health
status of a person, guest in this case,
who will then return irrespective
of the season; actually, even more
outside the summer season.
What do you see as the largest
disadvantage and what is in your
opinion the greatest benefit
of Croatia as a health tourism
destination?
The lack of adequate and quality
health care infrastructure is, I
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believe, a limiting factor to the
future development of our overall
tourism. During the summer season,
this is not so evident because in
this period less demanding health
care services are most frequently
required in hospitals whose waiting
rooms are swamped with patientstourists and our local people. The
solution does not lie in individual
“tourist outpatient clinics” because
these services must be provided at
the highest level possible so that we
can, as a result, have a guest who
has been taken care of in a quality
manner and who will spread good
news on our medicine. But if we wish
to develop tourism in low seasons
and we wish to have, for example,
150 000 guests of the so-called
silver generation, we must have new
health care structure, hospitals, and
clinics which will make the guests
feel safe and cared for – especially
the silver generation as a population
visiting the most in low season. We
need to work on raising awareness
among the main stakeholders:
health care professionals, hospitality
professionals, representatives of
local and regional communities
who have a very important and big
role in this. We need to include all
the benefits and amenities a certain
region has (including the food) and
that is health care tourism.
I would like to point out to the
fact that service providers perceive
each other as competition and that
is a drawback. The real situation is
entirely different, the potential of
the branch is huge and there is work
for everyone. The only way we can
make ourselves visible on the map
and excel as a health tourism region
is by applying a synergistic approach.
Does this mean that Croatia
should become a destination
for the retirees?
First of all, Croatia should exploit
its resources all year long. This
means building entirely different
accommodation capacities, which

will suit older guests who nowadays
normally travel around even after the
age of 80. For such guests, a pretty
difficult obstacle is the 6-7 cm high
rim they need to step over when
getting into the shower of their hotel
room. In other words such a room
or the entire destination will not be
offered to this category of guests. It
seems banal but it is very important.
If we are to build houses or villas
without taking this into account, the
problem will remain.
On the other hand, we need new
settlements, literarily, smaller and
larger Mediterranean settlements
with the entire urban infrastructure
for the new inhabitants.Above all, this
implies our diaspora that had some
individual but unsuccessful attempts
to create such accommodation for
those who wish to return upon
their retirement. However, such
settlements would attract people of
different age from other countries
or those who recognize the benefits
of the Mediterranean lifestyle. Also,
it is important to know that young
people account for app. 30 % of
those who succeeded in finding a
quality job throughout the entire
year in various departments of
management, organisation of life
and various other services. You can
only imagine what this would imply
for our youth and for the educated
young people who have been fleeing
our country relentlessly for the past
few years.
Here I wish to stress that these
locations are not necessarily to
be found by the sea only, on the
contrary, ideal locations are in
the unpolluted environment of
the entire Dalmatinska Zagora,
Ravni kotari, Slavonia. Islands are a
particular haven that require more
infrastructure (transport, airports,
health care, helicopters) but have the
potential to become like the islands
of Greece where more than 70 % of
Greek tourism takes place.

This looks like a distant vision.
Luckily, this is not so distant a vision.
Specifically, we already have projects
in pipeline for new settlements along
the coastline with several thousand
inhabitants. It is up to us who see
this potential, but also on the state,
to work on this image of Croatia,
rather than only on its image as
a destination for a nice summer
holiday.
The investment forum plays a
tremendous role in this sense and is
“the next step to reach a higher
level”. A Medical Group Ltd, as a
consultant company in this regard is
a novelty and a huge step forward. It
was not easy to decide to organise
an event of this kind and to take full
responsibility for it. I believe in this
project and in its vision and I am fully
committed to it together with my
co-workers.

The „Green-blue” Croatia must
become reality and I believe
the moment is ripe. I believe
that many disorganised and
poorly envisaged things are
slowly disappearing, for good
hopefully, and it is high time
we started developing a better
country for us who are still here
and for those who will gladly
return.
Here I wish to point out that,as always,
we have been working concretely.
Contacts and the inclusion of the
Association of Croatian-American
Professionals as the partner in this
Forum, as well as the participation
of their vice-president dr Živko
Pavletić in the Forum means an
additional concretisation and a sign
we are serious.
We wish to build a relationship with
our diaspora, working on those
business opportunities in Croatia
that we will present to them and
I must say that at a conference in
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Chicago in May I met many
young business people of
Croatian origin who do
not speak Croatian (or not
very well) but who want
to participate in this way
in the creation of a better
Croatia. The Association
was founded three years
ago but now counts almost
thousand members and
wishes to make huge leaps
in cooperation with their
homeland.
Allow me therefore to be
pretty optimistic about
this!
You have managed to re-spark
interest of Mr Jeff Blackard who
is thrilled with our lifestyle here
and has created a replica of the
town of Supetar on the island of
Brač in Texas.
Mr Blackard is an extraordinary
entrepreneur,
developer,
philanthropist and visionary who has
so far done a lot for the promotion
of Croatia. His replica of Supetar in
Texas, in his own words, is the model
of life to which we should all strive
– a relaxed coexistence in a smaller
community where everything is at
hand, local and natural.This approach
focuses on the preservation of
environment, quality of soil, water,
air and food and, of course, leads
to healthy living conditions. Jeff
Blackard will remind you of the
Mediterranean as it once was and
the way we can go back to such
basic way of living healthy everyday
lives in a modern version, such as the
above-mentioned settlements.
Do you believe that the State
is sufficiently involved in the
development of health tourism?
It is always possible to work more
and better, and especially to have
quicker reactions. The Forum is the
place where ideas and concrete
developmental needs will come up,
from the experience of experts

foreign
investors
and developers you
contacted?

in this field. Of course, we are still
at the disposal of the competent
authorities and ministries for all
necessary analyses, initiatives and
projects they might be interested
in – hopefully there will be many. It
would be great if, for example, there
existed at least a Department for
Health Tourism in the Ministry of
Tourism alongside the Institute for
Health Care Services in Tourism,
which was established in the Ministry
of Health in 2014.
On the other hand, many abandoned
state lands, especially former military
barracks with all infrastructure
in place are a huge potential that
can be easily and quickly put into
function of the development of
the infrastructure for health care
tourism. The interest exists and it
is up to the state to solve with no
unnecessary delay the ownership
structure of such destinations,
to determine the urban planning
conditions and the conditions under
which it can then transparently offer
these to the investment market. This
would pretty soon result in quality
jobs and stop the brain drain that we
have been witnessing lately.
There should be absolutely no
understanding for delays in putting
in use such zones.
What are the projects in pipeline
that you have mentioned?
How do you evaluate the
interest expressed so far by

Through our diplomatic
corps in Zagreb and our
economic diplomacy we
sent the information on
the Forum as early as
in spring this year. My
contacts, which are the
result of ten years of
activity in this segment,
have yielded very good
results in terms of broad
information disseminated
to an increasing number of interested
subjects. The current position of
Croatia as a destination worthy of
investment was not so favourable
but we managed to overcome that.

We are also bringing the
Total Alliance Health Partners
International (TAHPI) to the
Forum as a partner of the
Medical Group Ltd in health
care projects but also in the
projects of thalassotherapy and
medical wellness. TAHPI is an
international company that has
been in the field of planning in
health care and designing and
technological setup of hospitals
(of all sizes) across the globe
for more than 40 years. This
is, in a way, their first entry
into the European market and
we are particularly pleased
that we have established a
partnership relationship with
them, a relationship we wish
to realise in Croatia and in the
overall region.
An example of this kind of
developmental project in which we
as the Medical Group Ltd actively
participate is the example of the
Stankovci Airport. However, it is
important that everything we have
foreseen to change in the framework
of such a large infrastructural project
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in the broader area of Stankovci and
Ravni Kotari region through the
synergy of health and rural tourism.
My fellow citizens of Šibenik should
think about whether this actualizes
the
long-forgotten
Pokrovnik
Airport project.
The City of Zagreb has been
supporting the organization of the
Forum since the very beginning.
This year, the City of Zagreb will
present the project titled Thermal
Spas Zagreb. Biograd na moru
prepared the project for the Centre
of Excellence for Chronic Joint and
Spine Diseases and regenerative
medicine that will also be presented.
The investment amounts to 25
million EUR. Pašman Resort is
a project that will be presented
prior to the international call for
proposals. The foreseen investment
amounts to 430 million EUR.
Hereby, I would like to express
satisfaction with our talks with
the Ministry of Environmental
Protection where we have managed
to find counterparts ready to
communicate who share the vision
of all year tourist potential of
Croatian parks and we are going to
discuss this on the Forum as well.
Who is interested for the
construction of hospitals in the
function of health tourism?
The interest is expressed both by
foreign and domestic investors and
developers but the legal framework
needs to provide preconditions for
such investments. It is absurd that
construction is not allowed, for
example, private hospitals with five
or six or more departments. Certain
amendments of the law that are
supposed to change this until the end
of the year have been announced and
I do want to believe that they will be
adopted. Those amendments of the
Health Care Act have to comprise
many other segments that have been
agreed long time ago and that will
for the first time regulate “health
tourism” in the relevant legislation.

The Forum will present
such hospital facilities
that need investors or
partners.
The entire programme
of development of
private health care
institutions that will
improve the quality of
health care services for
the local community
and provide services
in health tourism is
on-going but now, it
has finally reached
the
implementation
phase.
It
implies
infrastructure
that
needs to be developed
for all those things
we see as a great new
opportunity for the
overall development of
tourism that can offer
better quality, that has
a better potential to
create jobs and profits during the
most part of the year.
Can you explain the “American
Adriatic Health“ initiative,
or
the
partnership
with
Ambassador Care?
Ambassador Care is a partner
company to the Medical Group Ltd.
We have been in contact with them
for more than 5 years but 2 months
ago we established a joint-venture
company in Washington D.C. with
the objective to work together
on the promotion and realization
of the programme dealing with
infrastructure for retired persons
and health tourism. Those are large
projects and we are looking for
partners in Croatia, i.e. owners of
land and infrastructure who are able
to speed up the realization of those
projects.
Dr Raffetto’s experience and
tradition of over 40 years of work
of the Ambassador Care on the
improvement of health of the retired

MedicalGroup

persons are a guarantee that we have
a meaningful partner in the project.
In this regard, we sent a letter of
intention several days ago to the
governments of Croatia and Slovenia
with the intention of achieving
collaboration on the realisation of
this platform. I believe that we will
get our answer soon.
Along with your career as a
doctor, you have readily taken
on an entrepreneurial role,
rather than a political one. How
did you take this decision?
10 years ago I realised that our
medical doctors will leave abroad if
we do not offer them opportunities
here to earn more and personally
develop. Health tourism would
give both them and foreigners an
opportunity to make great things in
Croatia. Multiplying effects of health
tourism as an economic activity with
a high added value opens possibilities
for the development of a number of
mentioned sectors. The possibilities
are endless, one only needs to know
how to use them.
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Ambassador Care and Dr. John Raffetto

Washington DC
Dr. John Raffetto is the CEO of Ambassador Care which was founded 50 years
ago at 245 Park Avenue in New York City. Originally Rothrock, Reynolds and Reynolds,
the company was created to meet the growing demand for long range planning and
management consulting services for hospitals wishing to expand to accommodate the
new demand for services fostered by the advent of Medicare and Medicaid. Then a $5
billion combined program today it is a $1.2 trillion dollar operation.
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Connie Li President of Zhongya Holding Limited

First Chinese investment in Croatia

Connie Li, the President of Zhongya Holding
Limited headquartered in Hong Kong,
gathering Chinese investors interested
in overseas investments.
We are bringing some interesting facts and opinions
of Connie Li:

KRAPINSKE TOPLICE

Dr. Raffetto and Ambassador Care are developing the first international managed care network of doctors and hospitals capable
of providing for the continuity of care to Americans traveling and living abroad. An outgrowth of the American HMO Movement
they help to establish and develop over several decades, there is no other medical network and management team able to
provide for the continuity of care in a coordinated and ultra-modern fashion required to meet the standards of high quality care
for recipients of Medicare and Medicaid benefits, Veterans, and beneficiaries of various National Health Plans. This market of
retirees is estimated at 125 millions. Extended long term travelers may account for 25 million Americans, Canadian, Australian
and European retirees.
Seniors Abroad is being developed to accommodate a desire among American and European retirees to live grandly off of their
retirement in safe, beautiful and alluring, culturally sophisticated and economically sound foreign nations that offer the efficiency
of a high standard of living at a lower cost. Seniors Abroad is to include sophisticated medical management services through
coordinated care networks of modern medical facilities and well trained local physicians. Social Security benefits will pay for
the medical services available at a lower cost abroad than at the local prices say in New York City or London. Partnering with
real estate developers should spur the development all across the world of new housing communities and towns for the grand
travelers, Grand Towns.

American Adriatic Health, Inc.
Washington DC and Zagreb

100,000 AMERICANS & EUROPEANS TO RETIRE TO CROATIA & SLOVENIA

Imagine 100,000 or 200,000
American and European
retirees living grandly off their
Social Security in the Adriatic
Region of Europe. This is the
concept of two emeritus
figures in health care.
Dr. Miljenko Bura (Zagreb) and Dr. John Raffetto (Washington DC) are pleased to announce the development of
American Adriatic Health. “AmAd” was created to mutually benefit the economies of both the United States and the
Adriatic Region. Slovenia and Croatia are slated to be the first in the area to benefit from this vision: a world-class
medical tourist and retirement destination offering brand new American style high-tech medical facilities and housing
communities, as well as commercial, hospitality and retail developments, all primarily made with American building
components, products, services, technology and know-how.
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This is the first case of a Chinese investor registering an
enterprise in Croatia and bringing equity into the country.
We’re sure that it is really big news for Croatia. Our desire
is to become the best Croatian health destination recognized
worldwide and we have excellent predispositions to achieve that.
FACT 1: Outbound Chinese
Medical Tourism Market
Even though only 10% of Chinese
citizens have passports, China is
already the biggest outbound tourism
market in the World. According
to official data by CNTA (China
National Tourism Administration):
•

•

Number of Chinese outbound
tourists (2016): 122 million
(1st in the World, the USA is
2nd with 73 million); last year’s
growth 5%
Outbound Chinese tourist
spending (2016): USD 221 billion
(1st, the USA 2nd with USD 122
billion), last year’s growth 12%

Chinese Outbound Medical Tourism
Market is growing rapidly in the last
5 years (31% average annual growth):
•

Number of Chinese outbound
medical tourists (2016): 500,000
(2nd after the USA)
• Chinese medical tourist, average
spending per trip: 50,000 RMB
(200% more than a “normal”
tourist)
• Top destinations for Chinese
outbound medical tourists:
o Asian countries (Japan, Korea,
Singapore,
Malaysia,
Thailand):
cheaper treatments than in China,

close,
advanced
technology,
educated staff, professional service,
no language barrier (hospitals have
translators), some countries offer
VAT-free medical service for tourists
o USA and Europe (Germany,
Switzerland): country’s reputation,
advanced technology, top quality
facilities; for wealthy Chinese who
look for the best possible treatment
Reasons for medical travel:
o For essential treatments: in China
lack of drugs or bad quality drugs,
insufficient surgeons with the
necessary skills, lack of technologies.
Quality
treatments
are
too
expensive, basic medical insurances
don’t cover many treatments
o For elective treatments, healthcare
services, spa, etc.: Chinese highermiddle class chooses healthoriented tourism, rehabilitation
treatments, preventive treatments.
They look for convenience and
quality, comprehensive medical plan.
Neighbouring Asian countries are
preferred.
FACT 2: Croatia as a health
tourism destination for
Chinese
Croatia’s biggest strength is that
it possesses the environment,
resources and products to develop

health tourism, educated and skilled
people. It offers European quality,
yet cheaper than in Central and
Western Europe. Tourism sector is
strongly developed which could offer
combination of first-class treatment,
health-care services and traveling
experience.
FACT 3: Krapinske Toplice
This is the first case of a Chinese
investor registering an enterprise in
Croatia and bringing equity into the
country. We’re sure that it is really
big news for Croatia. Our desire is
to become the best Croatian health
destination recognized worldwide,
and we have excellent predispositions
to achieve that. The enthusiasm of
Mayor Ernest Svazic who has been
heavily engaged in negotiations for
three years and presents a great
deveopment plan, has strongly
influenced the fact that we signed a
strategic investment contract with
CSEBA representatives in Hong
Kong. Zhongya Real Estate has begun
recruiting people with due diligence
for an entire series of projects, for
example in Zadar and Pag. Chinese
investors looks at Croatia as great
destination for health tourism, so
I’m sure that we can expect ewven
more investments from China in
Croatian health tourism sector.
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The holder of the vision of organised
development of health tourism in Croatia.

MedicalGroup
Medical Group ltd holds the vision of organised development of health tourism in Croatia.
Health tourism is a unique combination of medical and tourist services. It is principally
a medical-tourist product or, rather, a successful combination of medical treatments and
hotel and other services provided in a tourist destination whereby a comprehensive chain
of values of such product may be created. This type of tourism is not subject to huge
seasonal fluctuations as is the case with resort tourism; it takes place virtually all year
long and presents an interesting form of tourist trends, which allows for a greater use
of tourist capacities and above average annual revenues. It is estimated that around 15
per cent of trips currently generated in Europe are health motivated and here Germany,
France, the Netherlands, Great Britain and Austria represent the most important tourist
generating markets.
Since these trends can be expected
in future too, global projects of health
tourism have the potential to achieve
long-term sustainable growth and
development. At the same time,
at a micro-level these presuppose
a setup of minimum standards of
quality at destination so that they
can be credibly presented to the
market, all with the aim of achieving
a balanced and long term sustainable
destination’s development.
Ever since its foundation in 2008,
Medical Group ltd has been an
economic operator and consultant
specialised in health tourism and has
been the only operator who actively
promoted and facilitated sustainable
growth and development of projects
in health tourism. In this way, it has
aimed at improving the health of users
of such services and at enhancing
the quality of their lives. Its founder
and owner, Miljenko Bura, MD, was
the president of the Association

for Medical Tourism Development
of Health Tourism in Croatia for
years (the original definition of
medical wellness developed by the
Association entered the Strategy for
Development of Health Care until
2020), which since its foundation in
2009 has continuously promoted
Croatia’s potentials in health
tourism, even at the time when
there were very few of those who
concretely advocated and believed
in it. Its endurance and vision helped
it to survive and remain in business.

Medical Group is a consultant
that provides expertise and
support in uncertain situations
related to strategic planning
and investment in new
infrastructure, restructuring or
improvement of the existing
infrastructure and in the
lookout for partners.
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Owing to a very pleasant climate
and excellent connections to the
main tourist generating markets,
tourism on the territory of the
Adriatic Region and Croatia as a
destination for yearlong tourism
started developing in the beginning
of the 19th century in climatic
health resorts. An increased demand
for health care services in tourism
in the Adriatic Region and Croatia

CONSULTING

has been generated by the crises
of health care institutions in both
developed and transitional countries,
long waiting lists at medical centres,
high prices of health care and
continuous search for quality health
care specialists.

potential, key factors and aspiring
position of the Adriatic Region and
Croatia as a yearlong health care
destination and gladly undertakes a
responsible role of the main initiator
and organiser of the Adriatic Health
and Tourism Investment Forum 2017.

As the holder of vision of organised
development of health tourism,
Medical Group ltd recognises the

Miljenko Bura, M.D., Ph.D.
Founder / owner of MG Ltd

IDEAS

HEALTH
TOURISM

INVESTMENT

Medical Group LTD
t: +385 1 5811 922 m: +385 99 327 17 12
e: office@medicinska-grupa.hr w: www.medicinska-grupa.hr
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medical
t: +385 1 580 45 75 m: +385 99 32 71 71 2
e: info@medicinska-mreza.com w: www.medicinska-mreza.com

network

ONE STOP SHOP HEALTH CARE

By entrusting the organisation of your treatment to “Medical Network ltd”, you will
receive a full “one stop shop” medical service with the highest level guarantee.
The multiplying effects on a number of different economic sectors that are achieved
through the synergy of services of health tourism may be one of the main drivers of overall
economic development of Croatia and the Adriatic region. Most services in health tourism
have high added value and thanks to the joint activity of health care and tourism sectors
we can create a favourable climate for new jobs, education of highly qualified medical
and tourist staff, interest based networking of stakeholders in the sectors of health care
and tourism, filling of capacities and finally for extending the season throughout the
entire year.
Medical Network ltd as a tourist
agency specialises in health tourism
and it wishes to serve as a guide to
patients and customers in creating
a network of quality health care
institutions and polyclinics. Medical
Network ltd offers a comprehensive
service in health tourism; from travel
organisation, accompanying services
and organisation of accommodation
to the organisation of health
examinations and interventions
and the final opinion after medical
diagnosis.
In
the
framework
of
the
abovementioned, MM has launched
its most recent project called
„Health Card“ (www.healthcard.com). Health Card is a card
of discounts for health and tourist
services, which grants discounts on
various services to Health Card
owners in Croatia, Adriatic region
and elsewhere. With Health Card,
a potential user is able to easily
find a quality health care service
in a number of institutions and
polyclinics that boast long tradition

of quality. Health Card is a card that
provides benefits and discounts
ranging from 10 up to 50 % for an
unlimited number of various health
care services over the period of
one year. As a result of the exclusive
contracts signed with high-quality
providers of health care services,
Health Card organises selected
top-notch providers of health care
services in Croatia and neighbouring
countries in the Adriatic Region. For
only 50€ a year, Health Card holders
have the opportunity to use various
advantages and discounts.
Health Card provides quality and
controlled health care service in
private health care institutions
and outpatient clinics, which are
equipped with top-notch diagnostic
technology and surgery equipment
and the associates are among the
best health care experts from
Croatia and the Adriatic Region, all
fully qualified to perform demanding
surgical and medical interventions at
one place.

In that context, Health Card is
becoming a player on the market in
health care tourism, both in Croatia
and in the Adriatic Region, in the
function of marketing activities and
competitive profiling of Croatian
health care facilities and tourist
services.
Medical Network ltd has introduced
Health Card as an additional boost
to tourism dynamics and to the
creation of a comprehensive value
chain of the medical-tourist product
of the Adriatic region and Croatia
as an all-year-long destination for
health tourism. Medical Network
ltd also participates directly in the
organisation of the Adriatic Health
and Tourism Investment Forum 2017.
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